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Lose track of time.
Immerse yourself in the present.

Keep moving, persevere,
and never give up.

Live in THISTIME.
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Create. Express.
People who are passionate about things are amazing.

However, the path to achieving goals is difficult.
Unpredictable happenings, accidents.

The struggles of creating.
No matter the moment, G-SHOCK keeps ticking away without stopping.

G-SHOCK is for the people who are passionate.
We support those who are living life to the fullest in this moment. I “ | H I | ||| H
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Real Youth In Paris
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Tough Challenges That Unite
The Real Skate Scene In Paris
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Skateboarding, which originated in California in the 1950s,

spread across the globe and became firmly established as a culture in its own right.

In Paris, skate culture, closely linked to G-SHOCK, has taken on a character all its own.

To explore its evolution and how it has become part of the city, we brought together a group of talented young Parisian skaters,
led by Mustapha Salem, a model and sponsored rider for some of the world’s most renowned skate brands.

Through our conversation with Mustapha and an accompanying photo story,

we offer a look into the raw authenticity and resilience of Paris’s youth culture.
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Mustapha first stepped onto a skateboard at the age of 13. From 15, he had already caught the
attention of Nike, earning a sponsorship that set him apart as arising talent. Today, he is one of the
most recognized faces in Paris’s youth skate scene, modeling for Supreme and engaging in a wide
range of projects centered on skateboarding.
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Interview

Photography. Ben Chadourne
Coordinate. Mariko Tase
Interview & Text. Katsuya Kondo _tHousanD
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Skateboarding Builds Bonds
Stronger Than Blood

Now 20, Mustapha represents numerous skate brands, while
continuing to lead the next generation of Paris skaters. He
has taken skate trips to cities like New York and Berlin, and he
reflects on what makes Paris’s skate culture unique.

"I was born and raised in Paris’s 18th arrondissement, where
there was no skateboarding community. When | was 13, | moved
to République in the 10th arrondissement, and a friend took me
to a skate park for the first time. That was my introduction to
skateboarding. From then, brands began reaching out and giving
me opportunities to model and travel overseas. Skateboarding
has expanded my world in ways | never imagined. Paris is a city
that can open those doors, but not everyone gets the chance.
The only way to grab an opportunity is to give your very best and
keep taking on tough challenges!'

Skateboarding demands constant mental toughness, and
Mustapha knows well the mindset needed to overcome injuries
and fear.

"Skateboarding is a battle with yourself. Landing a trick can take a
long time, and you have to be willing to take on dangerous spots.
Injuries are common, so both physical and mental resilience are
essential. You need to block out everything else and focus entirely
on the trick in front of you. It's only by pushing yourself to the limit
that you can truly improve. When friends is struggling with a trick,
| always tell them to push themselves harder!'

Friends are another essential part of skateboarding. As
Mustapha’s circle of peers has grown, so has a community of
highly skilled skaters who challenge and inspire one another.
"Most of the members together with me now are friends | met
through skateboarding. When we first came together, we would
skate from midday until night, so absorbed that we forgot to eat.
Spending our days thinking only about skateboarding created
a deep bond between us. Sharing the same passion brought us
closer than friends and we feel like family. In the future, | want
to protect this community by valuing the energy of those around
me and supporting one another in launching personal projects."
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G-SHOCK Meets Paris Chic

Photography. Seiji Fujimori [Modell Asuka Ito [Landscapel
Styling. Shuhei Yoshida
Hair & Make-up. Shinya Kawamura
Model. Afee Balderie Dimi Leonidas Matthieu Nick Will Yana
Edit. Takuya Chiba Satoru Komura Jo Kasahara Haruka Aoki_tHousAanD
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Model : GA-VO1-7A

Model : GA-VO1-4A

Model : GA-VO1A-9A
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GST-B1000D-1A

GM-2100M-1A

GM-5600M-1

GST-B1000D-3A

GST-B1000D-2A GM-2100BM-1A GM-5600BM-1

Description
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Four of G-SHOCK’s most iconic silhouettes, the DW-5600, GA-110, GA-2100, and DW-6900, have
been reimagined with bold energy. Each model is finished in the brand’s signature red, creating
maximum visual impact, while the case, bezel, and band are crafted from biomass materials with
sustainability in mind. Built for active lifestyles, they are especially well suited to the skate scene
and other high-energy pursuits.

GA-110RRB-4A

GA-2100RRB-4A

DW-5600RRB-4

DW-6900RRB-4
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The GA-V01, known for its bold design and style, introduces new color options this season. Vivid
pink, crisp white, and metallic gold expand the lineup, each pairing seamlessly with edgy, fashion-
forward looks. With toughness at its core and originality in its design, the GA-V01 continues to
make a statement on the wrist.

GA-VO1-4A
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GA-VO1-7A

GA-VO1A-9A

Building on last year’'s GA-010, the latest version adds both Tough Solar and Bluetooth
connectivity. A striated vapor-deposited bezel and radiant dial enhance its bold character, while
oversized indexes and luminous printing ensure excellent readability. Finished in matte, dark
tones, it balances strength with a subtle, modern edge.

GA-B010-1A

GA-B010-1A1 GA-B010-3A

Description
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Paris Creator’s
Creative Scene
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Think of Paris and you think of fashion, art, and food.

It’s a city where creators inspire one another,
always finding new ways to express themselves.

And in those moments of focus, a G-SHOCK is on their wrists.
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Creator Interview

HADANE AR

GO ;TR
- Artistic Director -
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Radical And Playful
A Master Of Ideas

Branding, design, hotel management, magazine publishing, and letterpress printing business—
Ramdane Touhami’s creativity knows no bounds,
constantly surprising and delighting audiences around the world.
What fuels this endless stream of ideas and energy?
For him, the answer lies in staying radical and approaching life with a child’s curiosity and joy.
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An artwork by Ramdane inspired by the
GA-2100, interpreting the G-SHOCK,
which originated in Japan, through the
lens of manga, one of the country’s
most celebrated cultural exports and a
phenomenon in France. Although difficult
to capture fully on the page, the piece
was first printed in letterpress printing
business at Ramdane’s workshop, then
scanned and reprinted for publication.
Its protagonist is modeled on Ramdane
himself, compliting with sunglasses,
clothing, and shoes from his fashion
brand Die Drei Berge.
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Photography. Asuka Ito
Interview & Text. Yutaro Okamoto _THousaND
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Creator Interview
Ramdane Touhami

With The Joy And
Curiosity Of A Child

Ramdane Touhami is now regarded as one of the most sought-
after creative directors of his generation. His breakthrough came
with the visionary rebranding of the legendary Parisian beauty
house Officine Universelle Buly. Since then, he has expanded his
portfolio to include the mountain-culture-inspired concept store
Words, Sounds, Colors & Shapes in both Paris and Tokyo, the
acquisition and transformation of a hotel in the Swiss Alps, and
the launch of a mountain-themed magazine, Useless Fighters.
More recently, he has turned his attention to letterpress printing.
Ideas arrive in rapid succession, and he is rarely without a phone
in hand, directing projects across the globe. We asked him what
drives this seemingly inexhaustible creativity.

— You work in brand production, interior design, clothing and
more. How do you usually introduce yourself?

“Jobs and titles have always felt vague and complicated to me.
When I'm at Hotel Drei Berge, I'm the hotel owner. At Words,
Sounds, Colors & Shapes, I'm a fashion and shop designer. In
the studio, I'm a graphic designer; in the café, a café owner. At a
party, I'm a party man. I'm not defined by any of these roles, just
simply a man who loves bicycles. Where | am shapes who | am,
but I've never thought of myself as having one fixed profession.”

— You're known for producing one idea after another. How do
they come to you?

“For example, the concept for the interior of Words, Sounds,
Colors & Shapes here in Nakameguro came to me within five
minutes of stepping inside the space. | looked at the high ceilings
and large windows and immediately imagined suspending Altec
speakers and arranging displays.

From there, it's all about throwing myself into the execution. The
real power comes when ideas collide with pressure. That pressure
becomes a stimulant, and that’s what gives life its momentum.”

— You're always on the move, always talking, radiating energy.

“I like living like a child. | always want to be happy and just a little
bit crazy. I'm 50 now, but I'm still a very happy child. A child’s
energy is the best. My kids think I'm crazy,” he laughs. “But
recently, my 22-year-old daughter told me, ‘I've realized you
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The Nakameguro location of Words, Sounds, Colors & Shapes. Ramdane says the interior design came to him within five minutes of stepping inside. Sunlight pours through the high
ceilings and large windows, Altec speakers hang suspended, and blue and metallic displays. The result is a distinctive mix of ideas found nowhere else.
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were right. Even when your ideas or stories sounded crazy, they
all turned out to be true.” That's why | want to stay a child even at
80. Life starts to lose its color the moment you grow old inside.
Everyone should keep their inner child alive. Once you're gone,
that's it, so why waste time taking life too seriously? Above all,
live with the joy and curiosity of a child.”

— You also run Radical Media Archive, a bookstore specializing
in graphic books and counterculture magazines. “Radical”
seems to be a keyword in your work. What does it mean to you?

“| believe everyone should be radical. Everyone should pursue
their ideas to the fullest. If you love coffee, seek out the very
best coffee. If you are a taxi driver, choose the right car and
become the best driver you can be. That is life. We live in an
age overloaded with information, which is why it is essential to
find the thing you do best. That is what being ‘radical’ means, to
move boldly forward in life. | am not special, anyone can do this.”

— Soit’s all about focus.

“Exactly. Put your heart into it, give it your full energy, and do
your best. At the same time, keep your eyes open to everything
happening in the world. | read an enormous number of books every
day to keep learning. Right before this interview, | was listening to
a podcast to gather information. My mind never stops, and | don't
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The Paris location of Words, Sounds, Colors & Shapes is in a historic building in the Marais district. Its classic interior and furnishings highlight the playful, distinctive style of Die
Drei Berge pieces. The basement houses the Radical Media Archive, featuring posters and books from Ramdane’s own collection.
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believe it has a limit. In the past, maybe my brain’s capacity was
about 42 megabytes, but because I've kept learning, | now feel like
it's around 3,000 terabytes, and I still want to learn more.”

— Your shops and creations are known for uncompromising
quality and distinctive vision. What is essential to building
something lasting?

“You must always deliver the very best. A lasting product needs
exceptional design, outstanding quality, and a great store to
match. When the quality is there, a good story will naturally
follow. Why is G-SHOCK loved all over the world? Because
its quality is second to none. That quality gives rise to a story,
and together they create its appeal. A tough watch that never
breaks. That's extraordinary. That, to me, is the real thing.”

— What's your next challenge?

“l want to travel from Paris to Tokyo by car. I've made the trip
between Paris and Tokyo about 300 times, but always by plane.
I've only ever seen the scenery from the air, so next time I'd like
to see it from the ground. Along the way, I'll stop in places like
Russia, Kazakhstan, Turkey, Iran, and Korea to experience the
local cultures and the mountains | love. I'll drive a Mercedes-
Benz G-Class and wear a G-SHOCK on my wrist. Things with a
‘G’ in the name tend to be good quality.”




*
=2

FLR D RIERICHEANTWSERIRZAY 2 b A—Ay/STIREZHLIDT FYTITLHFERS>TLZALY
EWS1940ERDOBELRENRIMEE ZDEIRIMDELIICT LE VG 0ETELBT M) TE2ZIFHRWE LS 7474
Y= ATzl Ea)—PT—X Y IV X h57—X TV YA ZRDYay/—%ELHEL TLE YD
EHBTIERENRIDEL S % RD THRAF LD EXDERBEHIER AL,

Ramdane’s current passion project is letterpress printing. Draw,
the only one of its kind still operating in Europe, and the exce|
take over the atelier. Today, from Officine Universelle Buly
bags to custom commissions, his exquisite letterpress pri

the beauty of a rare 1940s press, likely
nal quality it produces, he decided to

Words, Sounds, Colors & Shapes shopping
ng work attracts orders from around the world.
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7 LRV HFICE-7-G-SHOCKIZ 7 L X Z L ETF L DGM-B2100PC,
TIRFyIREBEFITOIBVEVSEBALHIN AT RAX—VUHE
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BONILMIBEEFIZONT L RTHY (B EBEICET RV L
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LRRTHEBENBHOR—RIIHZ. [ TERDFENHZIHDH.Z5
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The G-SHOCK Ramdane wears is the full-metal GM-B2100PC. He
chose it partly because he avoids plastic products, but also for its
reinforced, rugged look and the gradient finish of its dial. True to
his individuality, he fastens the watch around his belt instead of his
wrist. A passionate cyclist, he gets around Paris and Tokyo mainly
by bike. “Well, | have another appointment, so I'd better get going.
See you somewhere in the world,” he says before riding off in style.




- Artistic Director -
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Retro Meets Modern Edge
Expressive Imagery That Plays Like Music

For years, So Me has been the visual voice of Paris-based Ed Banger Records,
shaping the label’s identity as much as its sound.
His sometimes playful, sometimes ironic record sleeves
have become cultural touchstones in French electronic music.
Today, his creativity extends far beyond print, as he takes on new challenges as a filmmaker,
directing music videos and series for artists worldwide.
For this magazine, So Me created an artwork inspired by GA-2100
that humorously reflects his thoughts on time.
We visited him at home in Montmartre to find out
where his relentless drive for creative challenges comes from.
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So Me Masterpieces
That Shaped An Era

For many years, So Me has worked as
art director for Ed Banger Records.

While French house music is the label’s defining sound,
another element that has built its identity is So Me’s artwork.
Designed with a retro touch, sometimes playful and pop,

other times laced with cynicism,

his record sleeves make you want to listen to the music.

Let’s look back at the sleeves through
which he helped shape an era.
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01. Justice by Justice
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Released by Ed Banger Records in 2007, Justice’s debut album fused electro

and rock into a powerful sound that shook the club scene of its time. Hailed as a
landmark in French electro, it went on to earn a Grammy nomination.

04. Lucky Boy at night by DJ Mehdi

TLYFNGREBHELBN LS RV Ty FRELYy TRy TDIDFEEREAEDERI LIS
LN DA N ETERT DAL 20NEICHRTRIELAA  ShBEBELRVZEE
LTEFHBEINTWE, 90FERICEYy TRy T AL Fr—% R TRELY —I—FEHDHIZTES
FAT = b7 =7 =7 b7,

Rooted in French house yet infused with hip-hop DJ techniques like scratching, this
work flows effortlessly across genres. Though DJ Mehdi’s life was tragically cut
shortin 2011, it remains a timeless classic. Its meticulously detailed artwork, shaped
by So Me’s firsthand experience of 1990s hip-hop culture, is equally compelling.
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02. Baby I'm Yours (feat. Irfane) by Breakbot

2010 ICRRLAV VI LT BOERTARARY VLOERERY AN F vy F—4E
o ANT77—YDHVRELBE>TIv Ty N BREBIC/ REN Dy I RBHICHINT
WB, IR N H—LA—XERKRT IRy T TELLWI IV FDKZ—h,

Released in 2010, this single is a catchy gem infused with elements of 80s disco and
soul. Combined with Irfane’s sweet vocals, both the record sleeve and the music
overflow with nostalgic charm. A standout track that showcases the pop-infused,
gentle sound that defines Ed Banger Records.

05. Stade 2 by Mr. Oizo

BFIRZ—FAVICLBERBRNT VN L /AP —REEY EFRAUABE—FOBEAEDE I
BCEZEXREBEEAFTVIALHIANAT N ANLEE>TWD, FEE L IEHBHR/ X2V
Sy IRT—r7 =7 LD LLHEAL,

An experimental release from maverick artist Mr. Oizo, pairing abrasive sound
design with irregular beats that pull the listener into a space of both disorientation
and thrill. The nostalgic artwork, standing in sharp contrast to the music, makes for
an intriguing juxtaposition.

053

SEBASTIAN
ROSS ROSS ROSS

03. Ross Ross Ross by SebastiAn

KEALIL bA-Y Y FTHONEENZRTAT Y ORERNEP BLADHB vy b T
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A defining EP from SebastiAn, celebrated for his aggressive electro sound. Its
approachable sleeve design contrasts with the distorted beats and abrasive textures
within making it a work that embodies the more experimental edge of French house.

06. Ed Rec Vol. X

IR AYH— LIA-XD10AELETELT2013FICHRINAREIVEL—Sa VT
Nh DY RTAR T LATRY M ENRRTFATVRE L—RIVDERT —T1 X HBAL,
RERBOENFRINTVS, 7LV F - TL7 FAOBERNEH#REDLEXDRER,

Released in 2013 to celebrate the 10th anniversary of Ed Banger Records, this
deluxe compilation brings together the label’s flagship artists, including Justice,
Breakbot, and SebastiAn, along with previously unreleased tracks. It stands as the
definitive collection and an encyclopedia of French electro.
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Always Chasing Freshness

Emerging in the 1990s, French house took the 2000s by storm
with its light, danceable sound built on disco and funk samples.
Among the labels that shaped the genre, Ed Banger Records
stands out, having launched some of its most celebrated artists,
including Justice. The man behind the design of nearly all the
label’s record sleeves is So Me. He lives in Montmartre, in Paris’s
18th arrondissement, long revered as a “sacred place of art”
and once home to masters like Picasso. His apartment, with its
soaring ceilings and expansive glass windows that fill the space
with soft light, exudes the same quiet calm found in his work.
Surrounded by the records he has designed, various art books
from across the globe and guitars, he lives immersed in the
sources of his inspiration. The question that lingers is what fuels
his unrelenting drive for creativity.

— Tell us about the origin of the name So Me.

My real name is quite long, so | wanted something shorter,
jazzier, and easier on the ears. “So Me” has only four letters, yet
it feels almost like a complete sentence. In a way, it even has a
Japanese-like sound to it, which | like. It's unusual and unique, it
doesn’t feel dated, and | think it's a timeless name.

— Your work has a retro, 70s-style feel. How did you arrive at
your current style?

| think | was deeply influenced by what | saw as a child. | watched
a lot of Japanese anime, and my favorite was “Space Cobra”,
which for me is unmatched. Even the music was incredible,
mixing Japanese fusion, jazz rock, strings, and operatic
elements. | was also influenced by American and British picture
books. They had this distinct style that’s highly detailed and
colorful, which I loved from an early age and which still forms
the foundation of my style. From then, | became obsessed with
the powerful graphics of the 70s, record covers, posters, and
commercial illustrations from that era. | was born in the 80s and
grew up surrounded by the skateboarding and graffiti culture of
the 90s, so even though 70s design is at the core of my work,
there are also elements of punk and skate culture mixed in. In
the 70s and 80s, illustrated advertising was everywhere, but it
has all but disappeared. Brands rarely commission illustration
for press ads today, yet | still live in that world.
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— What was Paris like in the early 2000s?

| was in my twenties then, always surrounded by friends and
partying all the time. It was a moment when we were truly
creating something, when we were most in tune with ‘the spirit of
the times'. It felt like everyone was on the same page, in the same
place, looking in the same direction. For us, it was a special time.

— How do you feel when working with other creative people?

It's always interesting when two minds meet. Some people give
me complete freedom and say, “Do whatever you want, take
us into your world.” Others have strong, clear ideas, which can
require some alignment, but that’s part of the process. The
key is to stay open to any situation, because creative people
have their own unique ways of thinking and approaching art,
and those approaches are always evolving. | change my own
medium constantly. Sometimes | make videos, other times |
design a cover. When the medium changes, the art changes.
That’s why I'm always looking for new challenges.

— You work across so many fields, from art direction to
directing for Netflix. How do you come up with ideas, and do you
have any daily routines that help inspire you?

| wish | knew the secret to living a creative life and finding ideas
every day. It's never the same. Sometimes ideas come easily,
other times | hit a dry spell and wonder how | ever came up
with ideas before. | think the most important thing is to be in a
good state of mind and to be genuinely excited about what I'm
working on. When I'm excited, the ideas flow. When I'm working
on something I’'m not passionate about, they don't.

— How do you apply your experience with different forms of
expression?

I've always loved mixing mediums. Because I'm not a specialist
in any one discipline, | feel | can bring a fresh perspective. |
admire people who devote themselves to mastering a single
craft, but if | do only one thing for too long, | get bored, and
when I’'m not excited, | can’t make good work. The best way
for me to spark creativity is to change locations or techniques.
Trying something new may mean | lack experience, but what |
lose there, | gain in freshness instead.

Profile.
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An art director, illustrator, and filmmaker based in Paris, France. He
began his career creating record artwork for French house acts such as
Justice and Cassius, later directing music videos for Major Lazer and
Kanye West. In recent years, he has expanded into film, including the
Netflix feature “Banger”, continuing to work across genres and mediums.
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His home occupies the top floor of an apartment
building in Montmartre, with walls of expansive glass
windows. Sunlight pours through the high ceilings,
brightening the entire space. Here, he spends his
days surrounded by the records he has designed, art
books, and guitars, all of which spark his creativity.




INEFTAEBATAIN —R—PT—FFTALIR—ELTEVTET,
BICE 2 RERILENCAIELBALTCEELE RADTZHDIa—
Py IETADNSIEEY RLICT—TAZX DS =20 IL P ERBR
EHFA T BRENICCRIGRFREEZ A5 | EROELIZ.EICBRIC
EoTRELFHLY DL TCEELEDY RIRMEIZFE DR LR ZREL
P2l ANET—ELHYVELEATLI HEYICHFEEVG =EET.E
hBEIALL L TRTOHBIC AR DN BEBRATT o0 DB[Z
NTHIERDDIALPHEWHI[INIEFERRELAWHAS [ EBEOHFTELT
WEL SHEEDPERLTINEIE I P> TR FLRISHLLT WS
M2 EIICENE EBELS ERLTWIRFTT EIZSETZE
FCRELR N RICERALELIED A STZATT  T— 7 —0%1F
BLEREAA—PHEFoTWERE I RATT . ZNERESTCICH
WhBE58HT7VT BT ELVWLDOZ, Eho@ditlahice
LEN 27, THSI P ERELABEREZEFICLAZ»WIFAEWL.E
L. ERL . MHOTYH-eee FTARTHPKRECEL>TETLWTEI®HT
ZPLREFFELFEG> TP D BRICE>THTRAFETT S
IF EBREFICRYVBO T ALT >BE 2 E->TWET . ChIFHI O
1= TRELBOEEDEHITP->TWBI L, ZNH TS AEIZES
TARMLRITHLT ZRICEDALSHEVAEBS>TWEST 7747
DE=HENFICRRED HEIDHFICIEZALSIETEHDIEM) L L
SLTHR RN KRELES>TLESF BRD=HIC. TV TITERBIL
ZEB. ZNICE->TEPBEEZACLTWKDIELBVET,

— SEINDG-SHOCKD 7 — 7 =722 WTHZ TS,

ZOERIFCBORNICOVTHVWTVWET  ZLTEZENA FLDHLSE
DFEDYIVICESHETION BV TERILHHYY 2S5 LEFHT
3RDETT . RERFDO(Ed Banger Recordsft&) d7=olcLa—
Fovry beT AV LTEXELEA RIEWOLRENET -7 —2
ZHFHEBY ISR TEERATLARICESTUIARH ICHHDREVEEE>
TEBVWET, THZOENIG BEHROERLTHH Y E LT FIIERIC
DERAEEV AELMBEZAZELTILEIOTT  MBAZEIHLB
ZEDLYTLEZRLATWSLERRA H-oLWIREICBESZE LWL
FIHN.ZNIEFFIICZDOBY FEofz LLEATIRBRWEWTT 1,
BEROICIIBEWVICESTNYE—IV T AV oo BUWETS,

058

Creator Interview
o Me

HADRFLREEERS DD &
W F R — /8y AV P EEGIEY 7
MAYE—7 2R ERBROBTEE
MHEEICIZEA N B FRICR L
ERBSHD I ZIT>TWS,

To cope with daily stress, So Me

has recently taken up the guitar. His
workspace holds only the essentials
for making music, including a
computer, production software, and
an interface, tools that allow him to
create purely for his own satisfaction.

— Your work ranges from creating art for record sleeves to
directing films. That must be both tough and stressful at times.
How do you calm your mind?

Over the years, I've always pushed myself to take the next step,
gradually from making music videos for friends, to bigger artists,
to commercials and short films, and finally deciding to make a
feature film. That film was by far the most stressful project I've
ever done. It was high-budget, involved many people, and every
decision needed approval. There were moments when | thought,
“This could all stop now, it might never happen.” When | was
making artwork, it was simpler. | created colorful, playful, easy-
to-approach images that were rarely met with harsh criticism.
But with larger projects, the scale, responsibility, costs, and
deadlines grew, and so did the pressure. Right now, I'm still
figuring out how to manage that stress. One thing I've started
doing is picking up instruments and making music again, just
for myself. When everything you create is for clients or an
audience, the pressure builds. Creating something purely for my
own enjoyment helps bring me back to a better state of mind.

— Tell us about the G-SHOCK artwork you created for this issue.

This piece is really about the passage of time, and how it plays
into my deadlines. Basically me trying, and often struggling, to
meet them. For years | designed record sleeves for Pedro, the
head of Ed Banger Records, and honestly, | almost never delivered
the final artwork on time. I'm sure it was a constant headache for
him. But those delays weren’t because | didn’t care. It was actually
the opposite and was the result of being completely absorbed in
the work, of wanting to keep adjusting and refining every detail
until it felt right. It comes from a genuine love for what | do. When
you're having fun, time disappears, and that's exactly what would
happen to me. At least that's how | like to see it. In the end, | think
it always turned out to be a happy ending for both of us.
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Both the guitar and the bass placed in the room are made by Fender. Their compact size makes them just right for home use. The guitar is equipped with a built-in
speaker, eliminating the need to connect an amp, and both instruments are designed with features that allow for relaxed music production.
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Towering bookshelves stretch to the ceiling, packed with volumes from around the world. Japanese titles stand out in particular, from monographs by Tadanori Yokoo,
Shigeo Fukuda, and Shoji Ueda to photographic collections documenting Japan’s ‘b6s6zoku’ biker gangs, a testament to the remarkable breadth of So Me’s interests.
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Imagination Across Boundaries
Immersed In A World Of Flowing Lines And Colors

Based in Paris, illustrator and writer Stéphane Manel has built a refined,
poetic world through his art and words.
Moving fluidly across magazines, music, fashion, and film,
he continues to shape a distinctive visual language all his own.
With his original comic inspired by the GA-2100,
we’re offered a rare glimpse into his inner universe.
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The vintage comics and superhero worlds Stéphane has long cherished collide with G-SHOCK
in a three-frame story filled with humor and charm. His signature use of color infuses each
scene with energy, setting up a bold contrast against the GA-2100’s matte body finish.
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Creator Interview

Stéphane Manel

A World That Comes To Life
When Leaving Room For Imagination

Stéphane Manel launched his career in the 1990s, with one of his
earliest commissions being a record sleeve for Serge Gainsbourg,
setting the tone for the years to come. Since then, his illustrations
have become a constant presence in French magazines, while his
portfolio has expanded to include artwork for musicians such as
Sébastien Tellier and Dimitri From Paris, as well as vivid visuals for
fashion and film. For this feature, we visited his home-studio near
Bastille in the 11th arrondissement of Paris, where bookshelves,
sketches, posters, and vintage furniture coexist effortlessly to
reveal more about his creative world.

— Your atelier is also where you live?

This is a space for creation. It has music, books, artworks, and
drawings by my partner Lou (Doillon) and our child. It feels like a
place that contains my whole life. | also have a small workroom in
the 6th arrondissement, but | move around a lot, spending time
here, there, in the United States, or in the French countryside. |
do not have a fixed workplace. | draw while moving and create
while in transit, and that suits me.

— What are you working on at the moment?

| am currently working on my fourth book, themed around
Paris. The book format is ideal for me as | can create both the
text and illustrations myself, building my own world and feeling
completely free. | am also involved in a large project with Sarah
Andelman that features more than 300 illustrations. Recently
| illustrated a record sleeve for French singer Alain Souchon
and his two sons, and had the chance to attend their recording
session in Saint-Germain, which was a great experience.

— What led you to become an artist?

At first | wanted to be a film director, but filmmaking involves
many people and requires extensive preparation and study,
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During the interview, perhaps inspired by the GA-2100 on his left wrist, Manel reached for his favorite blue pencil and began to sketch. Moving effortlessly between reality and
imagination, his lines flowed without pause, revealing the fluidity and spontaneity that define his work.
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Stéphane Manel

while drawing can be done entirely on my own. | realised that
if | could tell small stories through drawing, they could be like
short films. When | was twelve or thirteen, | became captivated
by a portrait by the Dada and Surrealist artist Francis Picabia,
and ever since, I've wanted to capture side profiles the way
he did. | have always been drawn to expressions that combine
music and visuals, which is why | often work with musicians on
record sleeves and videos. In many ways, the dreams of my
youth have become reality.

— What inspires you to draw, and what inspires you?

Inspiration can come from anything, from a coffee cup in
a café to a banana leaf. Most of all, it comes from people. |
love drawing portraits, and I'm drawn more to the presence
of someone standing still than to movement. Drawing feels
instinctive to me, almost like a physical need. | even enjoy the
smell of ink as the pen moves, and when | draw it feels like an
extension of my own body.
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On this day, work on Manel’s new
publication was nearing completion.
He checked each page with care,
adjusting the layout with complete
focus. Even the early concepts
sketched in his notebook captured
his rhythm and playful spirit.

— It seems you use a variety of tools when you draw.

Yes, | like pencils best. | also love ink and sometimes use
Japanese sumi. Lately I've enjoyed pairing images with words
to tell my stories myself. Creating both the drawings and the
text allows me to bring an entire world to life from within. It
feels natural to me and represents my ideal form of expression.

— Your use of color feels distinctively French.

| was not conscious of it, but now that you say so, perhaps it
is true. | have been influenced by works such as Picasso’s and
David Hockney’s drawing periods. Being told it feels French is
interesting. It must be something that has naturally become
ingrained into me through my body and culture.

— We hear you also incorporate Japanese motifs in your work?

Yes. Recently | bought a papier-méaché dog that, according to
the shopkeeper, may be around a hundred years old. My child
was captivated by its colors, and | wanted to draw it too. Japan
feels exotic and exciting to me. Even seeing Japanese logos
or packaging makes me want to travel. | remember searching
for music as a teenager, and the best records were often
Japanese editions with an obi strip along the sleeve, which felt
like a mark of quality. Japanese design is often crafted with
more care than in the West, and it is a joy to draw.

— Are you conscious of your own style when you draw?

| don'’t really think about it, but | believe my individuality shows
in the end. For me, style is about expressing the truth within
yourself honestly. If you stay sincere, it naturally becomes your
style. It’s interesting how often something | plan before drawing
turns out completely different.

Stéphane Manel
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Manel’s partner, Lou Doillon, is a multi-artist known as both an actress and a musician, and the daughter of Jane Birkin. The atelier is a shared
space, her belongings scattered throughout, giving it the warmth and character of a true family space.

070

IEWBRICEENZHD BABVWAIFEVWARICHET T IE Z
ZICCZBHERLET FEoRIT. HEVYRBANTIEDYVELEAL.T
LABKRIATFERATT LEICIERERICRASZLHHS, TH. T
NTEHEYLHELTH. RBAICE DR ALEHLBLELTLET. iR
ARELE/EEIEDX BGROKBEET LT HEANIL LA
B, ZNDSDEDHEEFTT, IDRRAIICEEYEWEDIZ. %
HL10EIFER, TH.HRDOFTIRIZNABEDDRZAILE | LRD
TE>TWEDIITEBL T EEOPICHIERZ Z0EEF 2R
LTHOLEICHRLTWAEITTT  BHT.HAET HBYORVERIR. Z
NZZHBEPICE->THERTY,

— SEOG-SHOCKD 7 —F7—=7IZ2 W THBEDELIEIL,

G-SHOCKIEW 3T TRRMIEERELTWELE T4 T—PD
ATy IR R—N——O—HPIFELEICE>T ENEG-SHOCKIE
RaDEIEOEEERSTEATT 3HAA bEOEI—ETHIMR
RO ERELE LI CHELIL ZDETLGA-21001E. 7Y b7
TvI—BOTHAVHEVVNEB> TV T ZNHBID LS IS ERIC
R B FOEEEZEEL. AV ISR MBERHLEL E0BE. T
CIHIZSBTAT4T7TH RRRVEHOBEOBAEROKR
oY LET ARDEROLIIC.RLVB VWIEENIERRLT.HB
BEIC—RICHEHT . ZAL T AERIGELW Db LNEE A SEBE
LAamA s, Lo<KYERYID EL L,

071

Profile.

RT7 7Y FI,/Stéphane Manel

197T1E NVEFNDA TR —E— FREOHMBAR Y FIS T4y FETLA Y REFBTERTH
5NB,1990ERICF Y YT ERZ—FL 7TV RDXLES T 74y I RBEHBTLAD S, T
& E— F Ot R TER, iRk IcTMemory Lines](2019).[TAll The Things You Are](2020)
BENHD,

@stephanemanel

Born in Paris in 1971, Stéphane Manel is known for his delicate hand-drawn style,
marked by wit and elegance. Since beginning his career in the 1990s, he has worked

across French culture and graphic arts, contributing to the worlds of music, film, and
fashion. His publications include Memory Lines (2019) and All The Things You Are (2020).

, Creator Interview
Stéphane Manel
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Manel’s home overflows with character.
Artworks, photographs, guitars, and assorted
objects line the walls, while analog devices

fill the space. On this day, he quietly enjoyed
testing an old Polaroid camera.

— Like starting the day with a plan, and then it goes in a
different direction.

Yes. I'm drawn to things that happen by chance and to lines that
take unexpected directions. My drawings aren’t very explanatory,
and | prefer a bit of ambiguity. Sometimes they might even look
unfinished, but | believe the viewer can still understand without
everything being shown. Lines intersect, objects and faces come
closer, and by leaving room for imagination, a world takes shape.
That's how | draw now. | probably arrived at this style about ten
years ago, but I've never thought of it as “my style.” | just let the
world in my head flow through my hand onto the paper. For me, the
ideal form of expression is one that is free, sincere, and truthful.

— Tell us about the artwork you created for G-SHOCK.

I've always thought of G-SHOCK as futuristic. For someone
who loves vintage comics and superheroes, pairing them with
G-SHOCK felt like a perfect match. | added a touch of humor
to the piece. | like this GA-2100 model in solid matte black, so
| added green, yellow, and blue to the background to make it
stand out and enhance the contrast. For me, even ideas that
seem quick to draw are often the result of long contemplation.
It's a process similar to Japanese painters, observing for a long
time before capturing it in a single stroke. | took my time and
enjoyed working on this project.
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Born From Craftsmanship
Forged For A New Generation

In Paris’s lively 10th arrondissement, a small print workshop is making big waves.
Pablo T-Shirt Factory, owned by Pablo Attal,
has become a beacon for the city’s new creative generation.
Attal, who began modeling in his early teens,
now at 27 channels his meticulous craft and extensive network into a practice
that bridges local roots with global reach.
When we met him, he stood before a custom artwork inspired by the G-SHOCK GA-2100.
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Instead of paper or canvas, Attal had transformed the very frames
used in screen printing into works of art. The piece distilled the
G-SHOCK's core themes of time, toughness, impact, layering
them with his own hand-made process. The frame seems to pose

its own question: “Are you creating something that will endure the -

test of time?” It’s a challenge woven into the work itself, inviting
the viewer to reflect.
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Pablo Attal

Believe In Luck And In Action,
And Seize Unexpected Oppotunities

Raised in the 18th arrondissement near Montmartre, Attal grew
up surrounded by street culture and hip-hop. After gaining
recognition as a model for names like Gosha Rubchinskiy, he
launched the screen-printing workshop Pablo T-Shirt Factory
in 2021. While deeply connected to his neighborhood, he has
worked with international fashion houses and built friendships
with artists such as ASAP Rocky and Pharrell Williams, who are
connections that have helped him expand his creative community
far beyond Paris. Clear-eyed and hands-on, he navigates the
demands of production while keeping the work grounded in
authenticity. To explore its roots, we visited his workshop.

— Could you tell us about the background behind launching
Pablo T-Shirt Factory (PTSF)?

| was working at an agency producing campaigns and content
for sports brands. When | decided to leave and return to
school, | wanted to try something with silk-screen printing first,
since it had always interested me. At the start, my plan was
small, taking on jobs and outsourcing the production. Then |
posted a video to my private Instagram, and it unexpectedly
went viral, leading to nearly 400 inquiries in just a few days.
That made me decide with a close friend to do this seriously,
and we founded the company in 2021. The first three years
were chaotic, learning everything on the run. Even with
screen-printing skills, building a company around them was a
completely different challenge. Now, in our fifth year, we are
finally starting to see the full picture.

— What kind of projects are you currently working on at PTSF?

We focus on three main areas. First is commissioned screen
printing for clients who have ideas but lack the tools or skills
to realize them. Second is our own brand, PTSF, launched in
2025. We make T-shirts and other items that focus on materials
and construction rather than graphics, which can be bought
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wholesale as blank bases or as finished products. Third is our
new retail shop, opening in September. It will sell our products
and also host pop-ups for brands from France and abroad, with
a Tokyo pop-up planned for November.

— You have worked with artists like ASAP Rocky and Pharrell
Williams. How did those connections happen?

Networks lead to more networks, and one action creates the next.
By putting everything into your work and sharing it, you naturally
expand your circle. The ASAP Rocky project started when a
friend introduced me after hearing he needed a print workshop.

— And with Pharrell?

That began with meeting his business manager, Loic
Villepontoux. | knew of him from social media, but the first
time we spoke was during a short stop at a red light on a
bicycle in Paris. We introduced ourselves, he told me to send
him a message, and a few days later he visited the workshop.
That led to me hosting a project related to one of Pharrell's
films, and we have since worked together on four projects.
These encounters are a mix of luck and action. If you respect
someone’s work, do not hesitate to approach them, introduce
yourself, and express that respect. It can open the door to new
connections and projects. Of course, not everything works out,
but taking the first step is the most important part.

— What are your thoughts on the current creative scene in Paris?

Paris is incredibly lively and stimulating right now. | grew up here
and have lived in other cities, but the fact that | am still here says
a lot about its appeal. It is a place where the highest standards
are expected in every field, from food to fashion to art. When
| started out in streetwear, | was overwhelmed by those
standards, but they have become my strength. Being shaped
in such a demanding environment makes me realize my skills
and sensibilities stand out elsewhere. To be recognized here,
you need either a bold challenge or perfect execution. That is
what makes Paris’s creative scene so compelling. Just look at
how many creators from all over the world are drawn to this city.
Everyone wants to mark their career with the name Paris.

— Tell us about your first G-SHOCK.

It was a small, glossy red model | bought around 2008, and
| loved it. For a teenager, it represented coolness. It was
affordable if you saved up a little, and having a “G” was a
status symbol like sneakers. Back then, there was no other
watch | wanted. It was not just about style either. Artists like
Pharrell and other rappers wore them, which gave the watch a
powerful cultural pull. For me, it was a must-have.

— One of the core elements of G-SHOCK is toughness. What
does toughness mean in your work?

Toughness is constant in our work. We produce in a semi-
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The recently renovated workshop, just minutes

from République station. Screen-printing frames,
machines, dryers, and cans of ink fill the space. Itis a
place where ideas take shape and every print carries
the makers’ energy. Each day, new sparks of Pablo’s
magic are born in this small workshop.
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Inside the atelier, craftsmen work in quLét concentration, the
hands moving with steady precision. Of'the twelve membe,
on the team, seven operate the large printing machines al
dryers, while.others handle sewing and finishing. The air
_is heavy with heat and the scent of ink, and each piece is

approached with_unwavering f'ocusja,ndm‘ys,ical e‘

sweat wiped away before moving',ﬁm to the next.
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Born in Paris in 1998, Pablo Attal began his career as a model at a

young age before founding the screen-printing workshop Pablo T-Shirt
Factory in 2021. In addition to collaborations with global brands such as
Timberland and Champion, he has launched his own apparel line and retail
shop, expanding his creative stage beyond the bounds of the workshop.
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industrial setup, and the conditions are demanding. The heat,
the noise of the machines, and the smell of ink are part of the
process. Social media only shows the final polished product,
not the sweat and effort behind it. Many brands outsource
production, but we take orders and make everything
ourselves, from sewing to printing. It is part of the service
industry yet a physically demanding craft, and it requires
resilience at a very high level.

— Tell us about the artwork you created for us.

The concept began with the screen-printing frame, which is
always the foundation of what we do. This time, instead of
a T-shirt, we designed a frame for a magazine feature. We
always start by setting a concept, clarifying what we want
to express and then finding the visuals and angles to match.
For this design, the concept was time, with the question, “Are
you creating something that will endure the test of time?” By
linking it with G-SHOCK’s toughness and shock resistance, we
created something that we feel delivers a strong impact.

— What is your vision for the next five years?

When we started the company, we promised ourselves we
would give it ten years. We are now halfway. Over the past
four years, we have become a more structured organization
and have been able to set clear targets and forecasts. With
our three pillars of service, brand, and retail now in place, the
challenge for the next five years is how to grow each one. | am
looking forward to it.

Creator Interview

Pablo Attal

VEEDLEESIKT) =D vy Z—D[RT 0TV 777 M — | ORB M T IEEMPCEEDR by IV —LARBICETIELEBERAR—2D'H Y EHE LR 2y 7 DEIRZHET 5, 2RI
B RICHAEA —T VY FEDYay THEZ b IS EXBEF> T AETATATHITERSI VY TA T4 7 BHLE T,

Pablo T-Shirt Factory’s bright green shutter has become a neighborhood landmark. Below ground, the basement serves as storage for materials and inventory. On the first
floor, the sounds of machinery mingle with the voices of the staff in the workshop and office. Upstairs, a shop set to open in September is already a place where friends and
collaborators drop by unannounced. It is a creative hub where people and ideas flow freely.

083



F~ N ™™
oo yE L J

S 7% Ce? S

FY v DDNAZERLT:
ABRED=2—2R3> % —ba

G-SHOCKDESHSECRT 1 EETC 545 2Ty RELER,

Z0 /3y 7 F—=2I2IZ[DW-5000C | £[AW-500]&153220LY » FET L,
AU 0aAV T MESFIEROERET VI,
G-SHOCK®D#Hi - A2 X —FELTRRDFA 7R 2 IVISANT S,

A New Standard In Octagonal Shapes
That Inherits The DNA Of The Origin

The octagonal bezel symbolizes the tough spirit
that has been passed down since the beginning of G-SHOCK,
and the GA-2100 inherits the silhouette of the original
and has been redesigned to be minimalist and stylish.
Its backbone is built on two legendary models, the DW-5000C and the AW-500.
Carrying on the concept of the originals,

Text. Ryo Tajima
Edit. Satoru Komura _tHousAaND
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this model sets a new standard for G-SHOCK, harmonizing with modern lifestyles.
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A Slim And Compact Watch With A
Minimalist And Sophisticated Design.

The GA-2100 stands out among the G-SHOCK series. Launched
in 2019, this model combines toughness and reliable functionality

with a minimalist, refined aesthetic. Two legendary models lie
behind its creation.

First, there's the first model, the DW-5000C, released in
19883. As the origin of the G-SHOCK series, this concept, born
from the pursuit of ultimate strength and the elimination of
all unnecessary elements, was passed down to the AW-500,
G-SHOCK's first digital-analog combination model, released in
1989. Thirty years later, in 2019, the GA-2100 was developed
to expand the possibilities of toughness and analog. Details

from the origins are incorporated into the grooves in the

corners of the bezel and the button guards.

The development concept of the GA-2100 series was slim and
compact. Its distinctive design is evident in its solid octagonal
bezel, boasting the thinnest case in the series at approximately
11.8mm (at the time of release). It also weighs approximately
51g, making it both thin and lightweight. At the same time, it
incorporates cutting-edge technologies such as the Carbon
Core Guard structure, ensuring shock resistance despite
its compact size. The design of the DW-5000C has been
reimagined to accommodate modern lifestyles. The three-
dimensional dial and hands, achieved through the analog
combination, exude a minimalist yet powerful impression, while
the classic design exudes presence. The wide range of color
variations, all finished in a single tone, is another appealing
feature of the 2100 series. The GA-2100, which inherits the
identity of its two original models and embodies it with modern
technology, truly represents the standard of G-SHOCK.




A Versatile, Minimalist Design With A Wide Variety Of Options.
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A Minimalist Design Made Entirely Of
Metal.

A High-quality Model Produced By
Yamagata Casio.
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This is a full-metal model from the 2100 series.
At12.8mm thick, it's the thinnest full-metal
G-SHOCK ever and weighs just 165g. The
stainless-steel bezel is forged, cut, and polished
to create a three-dimensional shape, with a
beautiful finish of hairline on the top and mirror
polished on the bevels. The case back is a shock-
resistant screw-down case, just like the original
G-SHOCK. The band piece features a dimpled
finish, inheriting the design of the original model.
Itis manufactured at Yamagata Casio, the
mother factory that created the original.

Specification
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Case Size (HXWxD) / 49.8x44.4x12.8mm
Weight / 165¢g

Case and Bezel Material / Stainless Steel
Band / Solid Metal (Stainless Steel)

with One-Push Folding Clasp

Structure / Shock resistant

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Tough Solar (Solar Charging System)

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5

or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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Powered By Light And Connects To Your
Smartphone,
The 2100 Dressed In A Metal Bezel.
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This metal bezel model features smartphone
linking and Tough Solar technology for
enhanced convenience in daily use. The dial
features a horizontal grid pattern printed with
transparency, creating a beautiful, easy-to-
read face. The case and band are primarily
made of biomass plastic for environmental
consideration. A high-brightness double LED
light ensures visibility in dark places, making
this a model that combines toughness and
design for versatile use in any situation.

Specification
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Case Size (HxWxD) / 49.3x44.4x11.9mm
Weight / 72g

Case and Bezel Material /

Resin (Biomass plastic) & Stainless steel
Band / Resin (Biomass plastic)

Structure / Shock resistant

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Tough Solar (Solar Charging System)

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5

or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)

GM-2100-1A
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Slim Design With Metal-covered
Shock-resistant Structure
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This model features a metal-covered shock-
resistant structure and meets shock resistance
standards while remaining as thin as possible.
The optimized circuit board configuration and
high-density mounting make the module slim.
The dial surface features a mirror and hairline
finish, giving it a texture unique to metal
models. Despite its metal case and analog-
digital combination, it boasts a slim design that
is comfortable to wear. The casual urethane
band is easy to put on and take off.

Specification
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Case Size (HxWxD) / 49.3x44.4x11.8mm
Weight / 72g

Case and Bezel Material /

Resin (Biomass plastic) & Stainless steel
Band / Resin (Biomass plastic)

Structure / Shock resistant

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Approx. 3 years

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5
or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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Thin, Small, And Beautiful.
Minimalist Design With A Metal Exterior
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This mid-size model features a dial one size
smaller than the GA-2100. The slim bezel is
paired with a colored metal dial for a more
fashionable look. The dial is made of the
same color metal as the bezel, creating a
unified look. The refined, minimalist design is
high-quality and matches both dressy styles
and casual settings. The compact size and
moderate band length make it comfortable to
wear, even for those with slim wrists.

Specification
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Case Size (HxWxD) / 45.9x40.5x11mm
Weight / 56g

Case and Bezel Material /

Resin & Stainless steel

Band / Resin (Biomass plastic)

Structure / Shock resistant

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Approx. 3 years

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5
or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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A Highly Utilized Watch Equipped With
Smartphone Link And Tough Solar.
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The octagonal form of the GA-2100 remains the
same, but by combining it with a carbon core
guard structure, it is possible to maintain the
size of the previous model while incorporating
smartphone link and Tough Solar. The two-
piece dial enhances the texture of the dial.

Specification
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Case Size (HxWxD) / 48.5x45.4x11.9mm
Weight / 52g

Case and Bezel Material /

Carbon reinforced resin

Band / Resin

Structure / Shock resistant

with Carbon Core Guard structure

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Tough Solar (Solar Charging System)
Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5
or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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Committed To Slim And Simple Design
2100's Basic Model
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This is the simplest and most standard
model in the 2100 series. A case made

of highly rigid carbon fiber-reinforced
fine resin, achieving a thickness of just
11.8mm. It features a slim, compact,

and casual design while retaining the
toughness of G-SHOCK. It also comes in
a wide variety of colors, allowing you to
choose the one that best suits your outfit.

Specification
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Case Size (HxWxD) / 48.5x45.4x11.8mm
Weight / 51g

Case and Bezel Material /

Carbon reinforced resin

Band / Resin

Structure / Shock resistant with Carbon Core
Guard structure

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Approx. 3 years

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5

or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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The GA-2100 Has Been Downsized
For A More Stylish Look.
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This model is a downsized, even lighter and
more compact version of the "GA-2100,"
characterized by its minimalist design and slim
silhouette. The flat face and simple metallic bar
indexes create a simple yet solid impression.
The bezel and band are matte black, making it
easy to coordinate with any outfit. In addition
to this model, there are a wide variety of colors
available, including single color models and
models with luxurious color schemes.

Specification
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Case Size (HxXWxD) / 46.2x42.9x11.2mm
Weight / 41g

Case and Bezel Material /

Carbon reinforced resin

Band / Resin

Structure / Shock resistant

with Carbon Core Guard structure

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Approx. 3 years

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5
or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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Further Miniaturization Of The
GMA-S2100

Adjusted Band Length To Accommodate
A Wider Range Of Users

[GA-2100)% 44 X&' L1-[GMA-S2100]
FESITNEULLIZET L RE L DY A R
I TRAL RABICNAYFORSHIELT ST
ET FEOMVWAIRLTZ 1y b 2E5 IS
HEBHTWDMHD21002 Y —XI2H 29k
BN ERRE LY IZTABTFHFAIS,

This model is an even smaller version of the
GMA-S2100, which is a downsized version of the
GA-2100. Not only has the bezel been reduced
in size, but the band has also been shortened in
length, improving wearability so that it fits even
those with slimmer wrists. The design is more
minimalist, omitting the small hand at 9 o'clock
found on other 2100 series models.

Specification
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Case Size (HxWxD) / 46x40.2x11.1mm
Weight / 40g

Case and Bezel Material /

Resin (Biomass plastic)

Band / Resin

Structure / Shock resistant

Water Resistance / 20 BAR (200 meters)
Power Source and Battery Life /

Approx. 3 years

Light / Dual LED light for the dial

(Super llluminator with afterglow function
and selectable afterglow duration of 1.5

or 3 seconds), LED backlight for the LCD
section (Super llluminator with afterglow
function and selectable afterglow duration of
1.5 or 3 seconds)

Light Color / White (LED)
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Various Color of 2100 Series

G-SHOCKH—D S L H7—&ETNVE R

GA-2100-1A GA-2100-1A2 GA-2100-1A3 GA-2100-1A4 GA-2100-2A GA-2100-2A2 GA-2100-4A

PrROTECTION

GA-2100-5A

GA-2100-9A9 GA-2100AH-6A GA-2100AS-2A GA-2100AS-5A

G-SHOCK

PRoTECTION

GA-2100BM-7A8 GA-2100BP-1A GA-2100BWP-2A GA-2100CA-8A

PRoTECTION PRoTECTION

GA-2100FL-1A GA-2100FLS-8A2 GA-2100FLS-8A4 GA-2100FR-3A GA-2100FR-5A

G-SHOCK
% B 3

\ Ny
3 ~ ”
Loy
v . 35 Ay
X / 5
PROTEGTION PrRoTecTION PRoTECTION PROTECTION
(
i
GA-2100GB-1A GA-2100HD-8A GA-2100HDS-7A GA-2100HDS-7A1

GA-2100MNG-2A GA-2100MNG-7A GA-2100NC-3A GA-2100NN-1A GA-2100NNJ-8A GA-2100P-1A GA-2100PT-2A
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GA-2100PTS-8A GA-2100RC-1A GA-2100RGB-1A GA-2100RL-1A GA-2100RW-1A GA-2100SB-1A

G-SHOCK
" .
S /

PRoTECTION PROTECTION

GA-2100SR-1A GA-2100SRS-7A GA-2100SU-1A GA-2100TH-1A GA-2100THB-7A GA-2100THS-1A GA-2100TL-7A

G-SHOCK G-SHOCK

S

PROTECTION

GA-2100WD-1A GA-2100WS-7A GA-2110ET-2A GA-2110ET-8A GA-2110SC-4A

~ s33S 00L29-YD

PROTECTION

GA-2110SL-4A4 GA-2110SL-4A7 GA-2110SU-3A GA-2110SU-9A GA-2140RE-1A GA-2140RX-7A GA-B2100-1A1

GA-B2100-2A GA-B2100-3A GA-B2100BBR-1A GA-B2100BNR-1A GA-B2100C-9A GA-B2100CT-1A5 GA-B2100CT-5A

PRoTECTION PRoTECTION PRoTECTION

GA-B2100CY-1A GA-B2100FC-1A GA-B2100FC-3A GA-B2100FC-7A GA-B2100LUU-5A GA-B2100LUU-8A GA-B2100MF-1A
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Souvenir Pigalle, which Ashpool opened in June, was created so that
visitors to Pigalle can take home something special from Paris. The
shop offers everything from T-shirts and sweatshirts to keychains
and other small items, with things for both adults and children.
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Paris Is As Vibrant And Inspiring As Ever.

Stéphane Ashpool is the founder and designer of the Paris-
based brand PIGALLE. His work combines his deep roots in
basketball with the city’s refined elegance, creating a style that
is unmistakably his own. In 2024, he reached a new milestone
when he was appointed Artistic Director and Senior Designer for
the French national team’s official uniforms at an international
sporting event held in Paris. In this interview, Ashpool reflects
on his creations and the “esprit” he believes captures the true
spirit of Paris.

Ashpool And PIGALLE
Where Roots Run Deep

The name of Ashpool’s brand, PIGALLE, comes from the northern
Paris neighborhood where he grew up and continues to be
based. Over the years, the brand has become a symbol of the
area, with projects such as the colorful Pigalle Basketball Court,
now a local landmark. This past June, he opened Souvenir
Pigalle, a new shop located directly across from the court.
When asked why he remains so deeply tied to Pigalle, he says it
is, above all, because it is his home.

“l was born here. Pigalle has one of the strongest senses of
community in Paris, with restaurants, basketball courts and
shops giving it its own character. Some things have stayed the
same, others have evolved, and the streets are always full of
life.” This vitality, he says, is not limited to Pigalle but extends

?‘gu ,

SOUVENIR
PIGALLE ™
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throughout Paris. “Since the end of the COVID-19 pandemic,
Paris has come alive again. Fashion, design, photography, art
and food are all surging with creative energy, attracting people
from all over the world. It is a very exciting time for the city.”

To Be Free
Is My Esprit

The conversation eventually turned to his creative process. “It
has been almost 20 years since | started PIGALLE, and | have
always tried to stay true to myself. There were times when |
focused on fashion shows, other periods when | devoted more
time to sports, and | have always hosted many parties. For
me, the most important thing is to remain free, and that is my
idea of esprit.” That spirit is reflected in all of his projects, from
designing basketball courts and collaborating with G-SHOCK to
creating the uniforms for the sporting event.

“The basketball court designs, the collaboration with G-SHOCK,
the uniforms | created last year... all of them show a freedom
that does not confine me to a single genre, and that is my style.
Designing the uniforms gave me a sense of pride, but | do not
feel | have changed as a person. | simply want to keep moving
forward.” The official uniforms he designed for the French
national team feature a pop, modern gradient of the French flag.
The calm, white-based tones convey the elegance and classic
style of France, earning high praise from the local public.

2017 FICBYELFZPIGALLEEG-SHOCK®D AZ KL —¥av Tk NR Ty
FR=LETL—F 2R THHICOIFP T LAY/ FE“DW-5600"% R —
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For the 2017 PIGALLE and G-SHOCK collaboration, Ashpool redesigned
the compact DW-5600 model to be easy to wear even while playing
basketball. The result combined PIGALLE’s signature sporty and chic
style.
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The Pigalle Basketball Court, k’ngwn for its artistic

design, has become a tourist destination. Ashpool
visits regularly to play basketball with friends.
K}
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It's All About The Right Timing.

In conversations with French people, the word “esprit,” meaning
spirit, comes up often. Asked if he was conscious of it, Ashpool
answered immediately. “It is very important to me. | want my
brand to feel like a small, family-run bakery. My wife works in the
shop, and | enjoy working with friends. That is why | am always
thinking about my own sense of esprit.”

PIGALLE collaborated with G-SHOCK in 2017, and the watch
clearly reflected both his esprit and the spirit of Paris. “When
you think of G-SHOCK, toughness comes to mind, but | wanted
to add a touch of elegance with colors like off-white and rose
pink. On the back, | engraved the words ‘It's all about the right
timing.” In life, timing is truly important. No matter how much
talent you have, timing can change everything, so being aware
of time is essential.”

It was summer in Paris, the kind where daylight lingers long into
the evening. On the street between the Pigalle Basketball Court
and Souvenir Pigalle, Ashpool spoke with us while chatting with
friends, showing the playfulness of a boy enjoying basketball
and the warmth of a father with his one-year-old child. It was
the perfect image of natural ease, embodying the free-spirited
style of a Parisian. “For me, the freedom to change my schedule
without being bound by plans is the greatest luxury.”
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In Creative Paris
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When you ask about the hottest spots in Paris right now,

the answers are more likely to be restaurants than fashion boutiques or art galleries.
Paris has always been synonymous with fine dining, so exceptional food is nothing new.
What is new is the way dining experiences are being intertwined with music, art, fashion,
and other cultural elements, often captured under the broader concept of “gastronomy.”
This shift has given rise to a wave of inventive and engaging restaurants across the city.
Here, we feature some of the unique dining destinations

that have captured the attention of Paris’s creative community.
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Bamblno Enjoy Both Food And Drinks at A Music Bar In Paris

25 Rue Saint-Sébastien, 75011 Paris
@bambino_paris
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Left: Inside, large Palladium Audio speakers and shelves

of vinyl records define the bar’s distinctive look. Owner
Lombardi pours a glass of Bambino’s signature wine, noting,
“I first wore a G-SHOCK when | was twelve.”

Center: The menu offers French and Mediterranean dishes,
with a Japanese chef on staff adding subtle touches of
Japanese flavor, such as tuna specialties.

Right: In the basement, a cave-like wine cellar invites guests
to browse and select bottles by examining their labels in
person, one of the many pleasures of the experience.

Bambino is a music bar that draws stylish patrons from around
the world every night. While music bars are common in Japan’s
major cities, they remain a rarity in Paris. Opened in 2019 by
owner Fabien Lombardi, Bambino features a brutalist-inspired
interior, with shelves lined with records and oversized speakers
setting the tone. Guests can sip wine or cocktails while enjoying
Mediterranean cuisine. “Most of the records here were collected
during my five-time trips to Japan, in Tokyo, Kyoto, and
Kanazawa. The concept itself is inspired by Japanese music
bars,” says Lombardi. Step inside and you might briefly feel as
though you are in Tokyo, thanks to the inviting atmosphere. Yet
the bar’s historic architecture, chef-driven menu, and a wine cellar
boasting around 300 selections make it unmistakably Parisian.
“l only serve music, food, and drinks that | personally love,”
Lombardi adds. It is this personal vision that shapes Bambino, a
bar that continues to thrive on the energy of its devoted regulars.
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Smash Burgers Taking Paris By Storm

Dreamin Man Dumbo Marais

31 Rue Coquilliere, 75001 Paris
@dreaminman_paris
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“Dreamin Man” is a café where Paris’s creative community comes
together. It has appeared at events for major fashion houses and
operates a coffee stand inside the renowned boutique “Broken
Arms” in Marais (district). Japanese owner Yuichiro Sugiyama
opened the first location in the 11th arrondissement in 2019,
followed by the Broken Arms stand, and most recently a third
store in the 1st arrondissement in 2024. Its popularity among
fashion designers, artists, and architects stems from Sugiyama’s
philosophy of creating a space. “Serving delicious coffee and
food is a given. What truly matters is the community that forms
here. In today’s world, where personal connections are becoming
increasingly rare, building community has always been my focus,”
he says. In the age of the internet and social media, cafés with a
similar style can be found all over the world, but what cannot be
replicated is the community created by those who gather here. At
Dreamin’ Man, the atmosphere is shaped by creative crowd who
connect with Sugiyama’s vision and the welcoming environment
he has built.
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Left: At the 1st arrondissement location, Sugiyama carefully brews coffee. In Paris, where many buildings are historic, installing a new chimney is a challenge, so few cafés roast

their own beans. Preparations are in progress to allow roasting in-house in the future.

Right: The menu features a generous selection of sweets, especially baked goods. In a nod to its largely Japanese staff, the café also serves onigiri, a signature offering unique

to Dreamin’ Man.

6 Rue de Poitou, 75003 Paris
@dumboparis
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Bottom left: A smash burger served with Dumbo’s signature beer. Their simplicity makes them all the more enticing.

Bottom center: Founder Samuel Nataf packing burgers into takeout bags.
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Dumbo is the burger shop bringing America’s smash burger
craze to Paris. Founded in 2019 by Samuel Nataf and Charles
Ganem, its mission was to offer simple, refined food in an
increasingly complicated burger scene. In just a few years, it
has gained a devoted following both in France and abroad,
expanding to four locations in Paris and one in London.

The menu is intentionally small, focusing on a single item to
ensure customers get the very best. The juicy, flavor-rich patties
are topped only with pickles and onions, seasoned simply with
ketchup and mustard. What sets it apart from its American
counterpart is the use of brioche-like buns, rich with butter and
eggs. Dumbo’s design is another defining feature. Its minimalist
interior distinguishes it from the typical burger shop, a deliberate
choice to keep the cheeseburger in the spotlight. This attention
to detail, evident even in its carefully curated Instagram feed, is
part of what draws creative-minded customers through its doors.
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A Street-Born Pizzeria Rooted In Graffiti And Hip-Hop

Sonny’s Pizza

5 Rue de la Fontaine au Roi, 75011 Paris, France
@sonnyspizza_paris

BHELE HRAF—F—2BHDTFAT Y Ty IPedarY - ErTAy
GRHIT T TATAREY TRy T DANF v —CHULRADEL B WEIC
Za—A—IANToERBABREDBEDRZA NI DEHA>T WD,
BHEET_Ya—TU4YFUTEICA-DOR BESALLBABLELDS S
74T 4 EY EREBMIMICH W /AF R BESALOBDARERMER, Ehi
FZDBENBINTWEIh D EH>TLS,

BHAT _T0ERD=2—3—I DI 771T 14—V & HHEIERER, &<
R%E[SONNY'S PIZZAIDXFH , —FHEN W=D 7B 5

Top left: Co-owners Bryan Azzouzi and Jonathan Monteix grew

up surrounded by graffiti and hip-hop culture. Trips to New York in
their youth played a major role in shaping the style of their pizzeria.
Bottom left: Displayed in the shop window are paper plates covered
in graffiti drawn by customers, a vivid reminder of the strong
connection with the community and the affection the shop inspires.
Bottom right: A photograph reminiscent of New York’s 1970s
graffiti scene. Look closely and you'll find the words “SONNY’S
PIZZA.” We wonder who wrote that?
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Graffiti, hip-hop, and pizza. Sonny’s Pizza channels the spirit
of New York and has become a vibrant gathering place for
Parisians who love street culture. Alongside the American
classic pepperoni, the shop’s signature is its creative pizzas,
each one treated as a blank canvas and crafted with the
freedom of painting. This approach comes naturally to a team
whose roots are in graffiti and hip-hop. Their strong identity has
inspired collaborations across genres, from creating exclusive
items with the NBA’s Brooklyn Nets to hosting live parties
with top rappers and DJs. At Sonny’s, the pizza dough itself
becomes a blank canvas and a platform for cultural creation.
It is New York style, reinterpreted through a Parisian lens, and
well worth experiencing.
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Bonjour Jacob

28 rue yves toudic, Paris, France
@bonjourjacob_
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Daily Specialty Coffee With Rare Independent Magazines

At Bonjour Jacob, guests can enjoy specialty coffee, with over
300 varieties rotating throughout the year, while browsing
independent magazines sourced from around the world. It is
a place where time seems to disappear as you explore new
ideas and perspectives. Fashion-conscious Parisians with
a sharp eye for art and lifestyle flock here to relax, while
monthly release parties, DJ sets, and exhibitions keep the
atmosphere vibrant. The magazine selection follows three
principles: timeless pieces you want to keep forever, designs
with strong object-like appeal, and exceptional quality. Notably,
20% of the titles are so rare that they can only be read here
in Paris. The coffee program is equally distinctive, featuring
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